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About

Launched in Summer
2024, Going Places delves
into the bigger picture

of transit — its benefits,
possibilities and innovations
— and how transit drives
jobs, builds communities -
and helps people. .- < \ i EOr



Community

Going Places reaches a young, transit-intrigued
audience in the US.

56%

of listeners
are male

1,000

average
monthly reach

63%

of listeners average

monthly listens

are younger
than 35




Community
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Working With Us

We collaborate with local, regional and national podcasts
to highlight transit in Hampton Roads. We strive for a

streamlined, transparent and engaging experience for our
podcast collaborations.

Here’s how it works: Collab Call: We'll hop on a brief call
Host Choice: Review our hosts,  to discuss episode topics, recording
listen to their episodes and location, distribution of creative work,
decide who you think has the and more. Consider this the logistics

best fit for your own base. plan!
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Connect With Us!

ﬁ Going Places Podcast
@goingplaces.podcast

@ socialadmin@hrtransit.org
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